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Opening Remarks





Vision Statement
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RBFF is committed to spreading the joy of fishing and boating to 
all ages, genders and cultures; we envision one nation united in 
our passion for fishing and boating. A nation committed to the 
pursuit of leisure activity on the water. A nation that embraces 
our fishing and boating heritage, and conserves, restores and 
protects the resources that sustain it. We believe the water is 
open to everyone.



Customer Experience



01 – Fishing Participation

02 – Consumer Insights

03 – Get on Board Campaign

04 – Campaign Toolkit

Agenda



Participation Numbers



Fishing Participation
Increasing
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50.1 M in 2019
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Source: RBFF & The Outdoor Foundation, 2019 Americans age 6+



3.1 M
NEWCOMERS
Up slightly from 3M

11.3 M
YOUTH
Down slightly 

4.4 M
HISPANICS
Flat

17.9 M
FEMALE

Up from 17.7

Source: RBFF & The Outdoor Foundation, 2019 Americans age 6+

Participation Strong
Among Key Segments
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Consumer Insights 
(April – June 2020)



Weekly Consumer Insights
Harris Poll
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Beginning March 2020, RBFF has received weekly consumer insights to monitor 
the pulse of the American consumer and provide a window into the current 
consumer mindset (attitudes and behaviors) to help navigate the changing 
landscape.

In addition to other societal factors, RBFF used these weekly insights to support 
changes in campaign messaging and create a new campaign that would resonate 
with the current times and consumer. 

The following few slides highlight insights specific to fishing/boating industry. 
All insights can be found at news.takemefishing.org/blog



Spotlight: Close to Home Activities
Harris Poll (April – June)
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…this equates to road trips and nature/wilderness over urban 
destinations may be this summer’s trend.

Close to home activities: Vacation planning is up nearly ten 
percentage points and venturing out is correlated with distance 
and familiarity…



Spotlight: Health & Wellness
Harris Poll (April – June)
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Fitness Behaviors: Both online and offline physical activity fuel 
feelings of hopefulness, relaxation, and a general sense of well-being.

Health/Diet, Sense of Control: 42% of Americans are consuming 
more fresh food and plan on increasing or maintaining from in the 
future. 70% are eating more home-cooked meals and of them, 91% 
plan to increase that number.



Nearly 1 in 5 non-participants have become 
more likely to try fishing during the pandemic.

Among parents, that statistic is nearly 1 in 4.
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Interest in Fishing & Boating
Growing

Source: Harris Poll research commissioned on March 23, 2020 by RBFF and Colle McVoy.



Key Messages
Reasons to Believe
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People are longing 
for a return to the 

outdoors

The outdoors is a 
good solution for 

the stress and 
tension we’re 

experiencing today

The outdoors is the 
remedy we all need



Get on Board Campaign



Introducing
Get on Board!
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Consumer
Testing

page
018

93%

Said the message felt 
appropriate for the 

current times

95%

Felt motivated to go 
fishing or boating

97%

Were inspired by the 
music to get outside and 

enjoy the outdoors



Campaign
Components
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For paid digital, social & TV

Family

For paid digital and social

Women

For paid digital and social

Family

Public Service 
Announcement Campaign assets for all 

members

Toolkit

Campaign assets for all 
stakeholders

Toolkit



Fishing in the News
June + July
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Get on Board Toolkit



Benefits to Using the Toolkit
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Stay Relevant: Messaging has been tested which will allow your 
organization to stay relevant in tone and connecting with consumers. 

Customizable: Your organization can use assets but edit accordingly 
to better reach your audience. 

Stand out: Using new imagery/messaging will catch the eye of your 
audience and your organization will stand out among the rest. 



Get on Board
Stakeholder Toolkit
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RBFFOnDemand.com GrowBoating.org



RBFF on Demand Platform



Using the Toolkit
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Download Assets: Directly download and/or Add to Cart to download. 
Once in hand, customize on your own. 

Upload Your Logo: The RBFF On Demand Team will review and add 
your logo to the requested asset. 

Connect With the Team: Work with the On Demand Team to 
customize the asset even more with your own pictures. 

Contact Info:
States and Fishing Industry- rbffondemand@2-com.net or 615-630-7384
Boating Industry- GrowBoating.org   

mailto:rbffondemand@2-com.net


Log In or Register
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mailto:jmartonik@rbff.org


Resources
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Stock Banner Ads
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Customizable Banner Ads
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Customizable Banner Ads
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Social Media Posts
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Co-brandable PSA
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Press Release
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Examples
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Examples
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Examples



Examples
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More Resources



Places to Boat & Fish 
Embeddable Map
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Visit 
takemefishing.org/placesmap
for more information about 
the map and to download the 
code and instructions. 

Example of the embeddable 
map on the Outdoor Channel 
website. 

https://www.takemefishing.org/placesmap/


Fishing License and Boat 
Registration Website Plugin
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Visit 
takemefishing.org/websiteplugin
for more information on the 
impact this tool can have for 
your organization and for 
downloading instructions. 

Example of the license plugin on the Tackle Direct 
website. 

http://www.takemefishing.org/websiteplugin


Thank You
Contact Info: 

jmartonik@rbff.org
rauslander@rbff.org

rbffondemand@2-com.net or 615-630-7384
GrowBoating.org  

mailto:jmartonik@rbff.org
mailto:rauslander@rbff.org
mailto:rbffondemand@2-com.net

